THE ONLY SHOPPING MALL THAT INTENSIFIES THE LITTLE JOYS IN LIFE WITH UNUSUAL DETAILS: İSTİNYEPARK!  
İstinyePark, which brings different and innovative living spaces and various restaurants from world cuisines under one roof, is the favorite address of Istanbul residents since September 21th, 2007.  
İstinyePark, which has broken new grounds with the brands under its roof, with its architecture and the living spaces with different concepts, continues to operate within the partnership of Orjin Group and Doğuş Group. The shopping mall proves that it’s different to its customers since the opening day with the   different living spaces in its brand new concept such as The Fashion District, The Boulevard, The Square and the nostalgic Market Place. İstinyePark, which has a parking lot with a capacity of more than three thousand vehicles, also offers a privileged life style in its Residence part with the residences of varying square meters from 131 to 557.  The mall also provides special shuttle service to the nearby business districts, Istanbul suburbs and five-star hotels as well as offering valet service to all visitors.  
İstinyePark, which is a fashion village that the world’s shopping mall is yet to see, becomes a tourism center with this characteristic. In the open space, there are the international brands that are keystones of luxury, and gourmet restaurants and cafes. Towards to the indoor places, the brands that appeal to all income groups, international youth brands and a food court appeal to all age and income groups.  İstinyePark, which is spread over 3 stories, has a glass dome and a glass roof that let the sunshine indoors. Therefore, the indoors become outdoors and outdoors become indoors. While its structure with one corridor provides a comfortable stroll to the customers, it also makes it easy to find the stores inside. 
The details that make everyone feel they belong to in İstinyePark, where the authentic meets the brand new… 
İstinyePark, where the top-quality, the most distinguished and famous brands of the world and Turkey have opened their first or biggest stores, meets all the demands of the customers, who wants to spend a pleasant day, also with its cafes and restaurants.  In the shopping mall, where quality is the most important element in all the architectural details and technical solutions, the sports and life center that is operated by Hillside City Club, is considered pretty relaxing as well as the afforested open spaces, The Brands’ Street that is designed as a city square, the nostalgic Market Place that takes people from mechanic to touching and the Boulevard that modernity and contemporary meets. 
The Square, which allows many shows and events such as concerts and fashion shows to take place, is bringing the social center of the city to İstinyePark. In this part, where there are also cinemas, children’s, fun and food places, The Art House takes place and takes visitors to meet art. In the Brands’ Street, which is a first in Turkey, the stores of many brands that pave the way to the world fashion such as Ralph Lauren, Burberry, Gucci, Fendi, Etro, Chloé and Louis Vuitton and restaurants of different cuisines line up. This part can be accessed by car and valet service is also provided. In the Market Place, which is inspired from Turkish architecture, customers can find the highest quality of many options from butcher to greengrocer, from the fish seller to spice seller. There are also 12 movie theaters in İstinyePark, one of which has the only 3D IMAX technology in İstanbul. Visitors can also rest and relax in Sanda Day Spa in Hillside. Moreover, the beauty salons and privileged places offer quality and option for everybody. 
İstinyePark, which offers art, fun, sports, shopping and world cuisines to the customers in different places, is the new apple of Istanbul’s eye with its almost 300 stores and 50 restaurants. While this wonder of design, which virtually intensifies the joy of life, meets different tastes and needs, it also showed its difference among all the shopping malls with 41 new brands that entered Turkish market via İstinyePark. İstinyePark, which breathed a new life into Turkey and Istanbul, has managed to become an indispensible address for those, who want to spend a great day. 
İstinyePark Identity: 

Employer:  


The Partnership of Orjin Group and Doğuş Group 

Architecture Group:  
DDG - Development Design Group Inc.

Main Contracter: 

Orta Real Estate Investment Management A.Ş.

Building Land:   

135.870 m2

Construction Land:  
417.753 m2 

The mall: 


272.055 m2

İstinyePark in Numbers: 

Store Area: 


  

87.000 m2
Construction Area: 


270.000 m2
Number of Stores: 


300
Area of Residences: 


190.000 m2
Number of Residences: 


420

Square Meter of Residences:

Varies between 131-557 m2 

Parking Lot Capacity:


3.600 vehicles
Number of Cafes and Restaurants:
46 

Number of Movie Theaters:

12 

